Appendix A2
A Discussion of Some Arguments Given by Opponents of Alcohol Tax Increases

Opponents of increasing the beer excise tax often maintain that:

· Taxes affect all beer drinkers, not just drivers, and they affect social drinker-drivers, not the heavy drinkers who cause most of the drinking-driving problem. The beer excise tax, like the gasoline tax, affects individuals in proportion to the burden they place on state services that are funded by general revenues. Those who draw most heavily on societal resources by virtue of heavy drinking and the resulting consequences are the ones who pay most of the tax. Approximately half of beer sold in the U.S. is consumed by 10% of drinkers. Moreover, in any given month, 44% of Americans do not drink and another 17% drink only once or twice (CDC, 2003). Among those who drink, 70% have one or two drinks on a typical drinking occasion. Thus, for 60% of the population, an increase in the tax on beer will have little or no economic consequence. 

· Taxes won’t affect heavy drinkers. This is not supported by econometric research, which indicates that heavy drinkers also respond to the price of beer by reducing consumption when beer costs more (Cook & Moore, 2002).
· The beer excise tax is regressive, consuming a greater proportion of the budgets of lower income families. Individuals in lower income households are less likely to drink and tend to drink less if they do compared to higher income households (CDC, 2003). This offsets the fact that, for example, a nickel a bottle is a greater proportionate outlay for a lower income family than for a higher income family. Partly as a result of this different rate of drinking, higher income households pay more in alcohol taxes.
· Increased taxes will reduce beer sales and cost jobs. Studies of this issue have not found such an effect (CSPI, 2004).
